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Comparative study of ethical labels

Consumers today are increasingly concerned about ethical issues and the impact of business activities on the environment, society, and the economy. Ethical consumption refers to any consumer decision in which an ethical issue – e.g., promoting social justice, or environmental protection – coexists with traditional decision-making criteria such as quality and price.
The simplest way for companies to communicate these claims is through ethical labels, which are applied voluntarily. However, the number of ethical labels has expanded significantly in recent decades, increasing consumer mistrust, for which a more credible and reliable system or standard could be a solution.
My research objective was to analyze ethical labeling schemes and to identify the most popular labels in Hungary. My research questions also integrated consumer awareness and trust in labels, as well as how to reduce the distrust caused by label overload. In the first part of my paper, I presented the literature on conscious consumption and ethical products. Then I described the most popular ethical labels in Hungary, using data from my secondary and primary research.
My primary research included three major components: (1) a consumer survey among students at the University of Debrecen and analyzed with SPSS; (2) a survey with the most popular ethical labeling organizations; and (3) an in-depth interview with a representative of the Hungarian Standards Institution.
Based on my primary and secondary research, I concluded that the university students I interviewed are not yet considered ethical consumers and that the newly introduced MSZ ISO/TS 17033:2022 standard may help to reduce distrust towards the ethical label system in Hungary.
In conclusion, based on the results of my research, I made recommendations to increase the awareness and credibility of ethical labels. I am confident that ethical labels and the new standard may help to promote conscious consumption in Hungary.



