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The effectiveness of different generations of entrepreneurs

The role of small and medium-sized enterprises has become increasingly important in recent years, with more and more people deciding to start their own business for different reasons. The success of a business can be influenced by several factors, not only external factors but also the personality and characteristics of the entrepreneur. During a conversation, the question arose whether the different experiences of different generations are associated with different success rates as entrepreneurs, which motivated me to start looking more seriously into the subject. Research on generational differences is quite thorough, with Williams and Page (2011) looking at generational differences in consumer behaviour, or Balogh et al. (2021) and Meretei (2017) looking at generational differences in labour market engagement. We can already find studies on the motivations of different generations to start their own businesses (Lukovszki, 2015) and the competences they must start their own business (Kárpáti-Daróczi and Karlovitz, 2019). My research approaches generations from a perspective that examines the performance of the businesses they own and manage, in this way providing a novel approach to the field of study in the domestic and international literature.
The aim of my research was to complement research on businesses and generations with research on effectiveness. My research question was formulated as "Is there a relationship between firm performance and the generational affiliation of the owner/manager and is it influenced by any other factors than generational affiliation?"
For my research, I built my database from the 2012 to 2020 wealth and income data of domestic partnerships founded between 2012 and 2015. Using these, I verified the differences between generations by considering the data of the owners, and found that there is a verified difference, and disproved my hypothesis that more experienced generations are more successful. 



