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The competitiveness of the communication of cities with county rights, with particular regard to the effect of online communication in tourism

As a result of the dynamic development of tourism, it has become the most important and fastest growing industry in the world, which contributes greatly to the economy of countries. Tourism as a conceptual definition has undergone a significant change throughout history, which includes time, distance, destinations within or outside borders and services used by the visitor during the trip in terms of analyses.
During the investigation of the tourism system and environment, the models created by the researchers illustrate what external and internal factors influence the unity of supply and demand.
For the sake of further efficiency of the analysis, the tourist destination, as a conceptual definition, can be considered an important pillar of tourism, because it is a multidimensional unit where demand and supply are realized. The supply factors reach the visitor with the help of communication, which can promote the intention to travel. Nowadays, communication and the accompanying information represent the greatest value, so it is no longer only used by companies and organizations, but also by settlements, with which they can reach more potential consumers. Nowadays, marketing communication can take place both in traditional and online form, but in this case online communication is the focus.
In the present case, the unit of analysis is the cities under county law in Hungary, whose online marketing communication activities are the focus of the investigation. Among the online marketing communication tools, official websites and social platforms (Facebook, Instagram) are the focus of the investigation.



