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Investigation of Covid-19 Based Change in Consumer Behaviour in the Spirit Sector, Focusing on Zwack Unicum Consumers

In my research I am investigating the changes of consumer behaviour. I compared the alcohol consumption habits during the pandemic situation, caused by the Covid-19 with the pre-pandemic situation. In my investigation I defined four research questions.
As a result of restrictions in Hungary, bars, restaurants, nightclubs and hotels, and the partial or complete shutdown of the HORECA sector, companies lost serious income. My first research question was: To what extent has Covid-19 changed the turnover of spirits manufacturing companies in Hungary? It is important to know this, because the epidemic situation did not only affect consumers’ physical health and financial situation, but also the condition of corporations.
Mental health could also be affected by the Covid situation, so my second research question was: Can alcohol consumption habits become stronger, and how does people’s changed mental state affect the consumption of alcoholic beverages?
The third research question was: Which age group's consumption habits have changed the most as a result of the pandemic situation? Finally, the fourth research question was: To what extent has spending on alcoholic beverages changed from the point of view of consumers during the Coronavirus epidemic? During my research, I first gained deeper knowledge in the research area by collecting and analyzing professional literature sources and secondary information. Based on these findings, I formulated my research objectives and composed the questions of the subsequent primary studies, and this information served as a basis for comparing and interpreting my primary results. In the later stages of the research, I conducted primary investigations, in-depth interviews, observational investigations, and used a standardized online survey.
Owing to the results of my research, the alcohol consumption habits can be observed before and during the pandemic situation. By comparing the results, changes in consumer habits became visible: what the effect of the Covid-19 virus situation was on the consumption habits of my respondents, as well as on their mental state. The results can serve as relevant data for the marketing department of Zwack Unicum Plc., with which they can obtain useful information during a possible next wave. In addition, the company's marketing communication activities can also contribute positively to the research.



