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Inequalities and the Hungarian public health product tax – An empirical analysis

In my essay, I have examined the range of products (crisps, sweets, and sweeteners) related to the Public Health Product Tax. It was introduced in Hungary in 2011. It has an impact on store shelves, consumers’ habits and how much government revenue is generated. The most decisive question is if this tax achieves its primary goal of reducing the consumption of unhealthy products.
According to the KSH database, after initial decrease, the consumption of unhealthy foods started to increase again. It can be depicted in kg or litres; depending on the type of the product group.
I have examined available supply for customers in case of a large hypermarket. It is available nationwide in Hungary and operates an online ordering platform. On the shelves of this store, people can choose from more than 300 types of crisps and salty snacks individually in the store or via the online ordering platform.
Based on my own collected and systematised data, it can be stated that in the group of salty products, goods that have the highest average price are the ones that do not contain more than 1 gram/100 grams of salt. The price of products that contain a higher amount of salt can be almost up to half as expensive as unsalted products when HUF/kg is compared.
In my own 2021 research, examining consumers’ habits and checking statistical data, I have come to the conclusion that as long as such a difference is observed between the prices of products in this category and the majority of healthier foods are more expensive, this tax will not achieve its primary purpose. This tax will only be an additional source of funding for the Health Insurance Fund.



