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THE DONOR AS CONSUMER - OR EXAMINING THE MOTIVATIONS FOR GIVING THROUGH CASE STUDIES AND DATA ANALYSIS 

This paper focuses on the question of what intrinsic factors motivate individuals to support social or political goals with financial donations. To do this, it first examines previous research on donation and then introduces a new aspect, the mechanisms of exit, voice and loyalty, to explore how donors react to a decline in quality. It interprets the definition of disengagement, voice and loyalty for traditional businesses in the case of nonprofits and examines it through three case studies of the Children Cancer Foundation, the Terézváros Employment Promotion Nonprofit Ltd. and the Marom Foundation. The case studies show that donors' reactions to quality degradation are strongly influenced by the values and emotions that they attach to consumer needs. Drawing on previous research and case study conclusions, it formulates two hypotheses about the relationship between donations and trust, which it tests using a logistic regression model. The paper concludes that an increase in the level of trust between individuals has a significant positive effect on charity. It also finds that the lower individuals' trust in institutions, the lower the likelihood of offering financial support.



