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A new genre on the book market- Adult coloring

The aim of the thesis is to analyze the consumer behavior of adult coloring, as well as to examine the marketing opportunities on the market of related products and brands.
Adult coloring, as a leisure activity, is a relatively new phenomenon in our country and has not yet spread to the public. At the same time, the book market offers an ever-widening offer on this topic, and the market for additional products is also lively. I myself like to spend my free time with adult coloring, so I chose this when choosing the research topic of consumer behavior. In my thesis, I examine adult coloring as symbolic consumption, its external and internal motivations.
Consumers who like adult coloring create an experience space that can be characterized based on the theoretical model of the scene structure. The coloring scene shows strong social media activity. Members come up with a variety of creative ways to share with consumers. 
From a marketing point of view, the experience space is a well-defined target group on the book market, where a wide range of marketing tools can be used, both for coloring books, booklets, and additional products. In my thesis, in addition to examining consumer behavior, I deal with the analysis of marketing opportunities inherent in the coloring book market.
In the framework of primary research, I used qualitative methods in order to get to know both the supply side and the consumer side. As part of an in-depth professional interview, I asked the creator of the first Hungarian adult coloring book about the reasons for the popularity of adult coloring and the marketing solutions used. The interview pointed out that a wide range of marketing mix elements can be used in this market, and there are already examples of successful brand cooperation. The subject of the in-depth consumer interview was a person who belongs to the hard core of the scene and is also active on social media. The netnographic method was used to investigate social media activity, which revealed a very strong and diverse social buzz.
My research pointed out that adult coloring can be interpreted as both self-soothing and self-expressive consumption, and it also has a significant community-forming role. The experience space itself is an unexploited market opportunity, not only for creators and distributors of coloring books, but also for cooperation with nonprofit organizations, such as libraries and even charities.



