
	[bookmark: nev]ANDRAS GHYCZY
andras.ghyczy@gmail.com
Communication and Media Science
BA, 6. semester
Corvinus University of Budapest

	
[bookmark: _GoBack]






Supervisor:
	Veronika Pelle
assistant lecturer, BCE KSZI




The ethical design framework as a CSR alternative

The thesis presents the so-called "ethical design" initiative created to counteract the harmful operation of digital network media tools and social media platforms which exploit the psychological weaknesses of their users. The paper examines whether this philanthropic approach can become an integral part of the social role of companies.
Thus, the research seeks an answer to the question whether an education-oriented corporate communication on the identified phenomena - that affects our society - can improve the media literacy of the users as a part of the CSR activity of technology companies.
In order to present and examine the initiative, printed and internet sources were analyzed. First, the reader can familiarize himself with the theoretical background of the problem. This includes the definition of concepts, economic and social characteristics, psychological background phenomena, dominant industry approaches, and the relationship between the framework of the ethical design movement and the CSR activities of the information technology sector.
The relevance and actuality of the topic is also proven by the release of the Netflix streaming service documentary called "The Social Dilemma", as well as the increasing struggle of digital products for user attention, the harmful media usage patterns that negatively affect human perception and the increasingly threatening polarization in our society.
The empirical research was based on a questionnaire survey conducted on a sample of 212 people and expert interviews with three outstanding professionals. The relevance of the problem can be verified from the results while the greater exposure of Generation Z compared to the previous generations – Babby Boomer, X, Y – can be established. Based on the positive attitude attributed to the ethical design framework by the participants in the research, as well as the highlighting of consumer education as a CSR activity by the experts, it can be stated that the human-centered design framework can form part of the value-creating business strategy of tech companies.



