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Digital competition for analogue hearts Analysis of the social media presence of domestic publishers in the light of content consumers' activity

According to a representative survey conducted by the Association of Hungarian Publishers and Book Distributors in 2020, the stereotype that people don't read books nowadays seems to be shattered. According to the survey, more than half of Hungarians read every day. However, in the book trade, the number of books published and sold seems to be decreasing. This is a problem because reading has been shown to have a positive effect on mental - and therefore physical - health. The question arises as to what can be done to promote books and reading. As part of the package of solutions, the digital presence, and in particular the use of social media platforms, which are increasingly taking a slice of the media and communication cake, seems to be an indispensable element. The aim of this research is to analyse the social media marketing (SMM) activities carried out by domestic publishers and to draw lessons from the results. It will identify which publishers' social media activity generates the most consumer response. The research will analyse publishers' pages, posts and consumer reactions through content analysis. The main aim of the research is to gather good practices in the market.



