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Increasing the attractiveness of destinations

The main objective of this thesis is to explore the factors that make tourist destinations attractive to tourists. The thesis consists of five chapters, contains 20 graphs, 8 charts and 1 appendix. The first chapter provides an insight into the research with the help of domestic and foreign literature, which mainly deals with the tourism market, destination marketing and tourism marketing. The next chapter describes the objectives of our thesis, we formulate two suppositions and two hypotheses. This is followed by a description of the research methodology. In the fourth chapter, the results of our online questionnaire, which was prepared as a quantitative research method, are presented and evaluated. The closing chapter deals with the conclusions and with the suggestions. The results of this thesis provide a summary overview of the methods that can be applied and useful in practice as well.
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