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The impact of social media marketing on purchasing decisions

Nowadays, thanks to the technological development, the online presence has become indispensable for our daily lives, as we use social media for various reasons. There are a lot of advertisements, a lot of impulse which everyone reacts differently to. The way companies communicate to consumers on online platforms highly influences the way consumers perceive a brand, its products and services, and therefore has an impact on their purchasing decisions as well. The aim of the paper is to explore the relationship between the social media marketing and the consumer behavior, as well as to understand the effect of social media advertisements and posts on the purchase decisions and consumer attitudes. In the first part of the paper I reviewed the available Hungarian and foreign literature about online marketing and consumer behaviour within the framework of secondary research. In the second part of the paper, I present my primary research, for which I chose a quantitative questionnaire method. My aim is to get a comprehensive picture of the impact of social media marketing on purchase decisions and consumer attitudes.



