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The economical effects of armed conflicts in Hungary

The topic of our study for the the Students’ Research Society was inspired by the armed conflicts in the past as well as in the present which affected Hungary. As in Wolrd War 1 and 2, the russian- ukranian armed conflict also has effect on the hungarian economy, therefore we felt important to make a study covering all these issues.
 Our study begins with a historic overview, where we demonstrate the economical damages caused by the world wars using statistical datas. From the second chapter we continue with the main profile of our study, the antecedents and consequences
of the russian-ukranian armed conflict, to which we made secondary and primary research as well. 2022 was a defining year for the european economy, especially for the the economy of Russia and Ukraine. The economical losses and human difficulties caused by the war affected the economy of both Hungary and the surrounding countries. 
In our study primarily we examined the economical effects of the russian-ukranian armed conflict in the different segments.
In our research we sought aswers such as how the increased inflation affected the consumption patterns of the average hungarian consumer, as well as what are the consumers capable of in order to minimize their expenses in the most efficient way.

In our secondary research we examined the changes in the purchase prices of government priced products provided by companies, how much it changed under one year and how much loss does it caused for the commercial sector, also if it worth to maintain.
In our primary research besides the consumption and purchase behaviours we examined such questions related to demographical datas, which were decisive factors in the results of our study. (For example: employment, education level or net income.)
In conclusion, we can find, based on the aswers of the sampled people questioned (N=342), that in the present the average hungarian consumer spends more percentage of his income for food than in the past. The main cause of this change is the increased price level. Furthermore, most of the questioned people did not give up the reduced use of some of their assets even if it caused deficit in their own budget. (For example: increased petrol price.)



