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Examination of consumer behavior at Danubius Hotel Bük, or how attractive is the all-inclusive service (?)

The first half of the study presents the Danubius Hotel in Bükfürdő, which uses all-inclusive form of hospitality for operation. That kind of service is becoming more and more popular in Hungary as well. They are beginning to realize their potential and benefits, that is why this topic forms are the basis of the thesis. Then comes the theoretical background of consumer behavior, guest satisfaction and loyalty also.
The purpose of the research is to show the process of consumer decision making and to reveal satisfaction, because of which a commitment to the company was established. The study also aims to assess the advantages and disadvantages of all-inclusive care from the point of view of guests, in addition to travel habits, and to present the regular guest program used at the hotel.
During primary research, the results of the questionnaire research carried out among the guests of the hotel examined are presented. With the help of them, we can get to know people's opinions about the advantages and disadvantages of the all-inclusive form of services. During the survey, the guests were able to report their satisfactions, with certain parts of the hotel and their willingness of loyalty in addition to their travel habits. Furthermore, in the form of an open question, everyone could anonymously describe their opinions and suggestions for the future. The data were collected using paper-based questionnaires through personal inquiries, during which 153 responses were collected.
In primary research, the use of interview was also essential for a clearer and broader perspective on the topic. The subjects of the interview were the hotel manager and the restaurant director.
The survey revealed that all age groups like to visit the hotel, and more than half of the respondents had visited the hotel before. Overall, positive evaluations were received for the satisfaction measurement, with a high level of agreement. The study also revealed that 99% of those surveyed knows are all-inclusive form of hospitality for operation and see more advantages than disadvantages.
After the summary the research makes suggestions for various developments and expansion possibilities, which it will be taken by the management, can give the hotel even more satisfaction and advantage compared to the competitors.



