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The possibility of getting into the hungarian wine market nowadays

The aim of the dissertation is to get a more comprehensive picture of sales in the Hungarian wine market, if the goal is to introduce a new product as an unknown producer. Numerous winery alwazs introduces new wine brands to the Hungarian market, but there are also producers who are trying to enter to the market with their products in a new package that doesn't always bring right result. During my conversations with winemakers, I realized that the Hungarian wine market is overwhelmed. That is why my research question focuses on this: is it worthing to introduce a new type of wine in Hungary, whether there is an oversupply on the market that can be a disadvantage for winemakers. In the introduction of a new product in branding, even for beginner winemakers? In the secondary part I give a comprehensive picture of the Hungarian wine situation, which is I compile from professional sources and online articles. When introducing a new product, it is important to be aware of the criteria for good marketing strategy, like design and construction. In the primary research section I examine a target audience, as a product succeeds for the acceptance of customers. Adaptation is the key in my research and this is based on an online questionnaire as well as the winery examined by interviews. My research showed that the Hungarian market is really saturated, starting a winery nowadays is almost impossible. In Hungary the solution of the this problem could be the right cooperation, which was so far unsuccessful. It would be worthwhile to encourage young people to consume quality wine, even with the organization of wine festivals and wine clubs, they could form the consumers of the future.



