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Analysis of hotel offers in Szeklerland in the light of consumer feedback
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Accommodation is one of the most basic tourist services in Szeklerland, with units located in different areas and landscapes. The question of what other services are available in the area, what leisure, sporting or cultural services can be used, is often asked, but the question of how well the accommodation and its services meet the expectations of the age and the visitors is less frequently raised.
In our study, we have analysed the three counties of Covasna, Harghita and Mures and the three and three counties of Mures.
The study examines the offer of three- and four-star hotels in the region, from basic hotel services to wellness and conference facilities. The aim of our research is to assess the hotel offer and the online reactions and demand response to it, to assess the correlations between the quantitative and qualitative dimensions of the offer
qualities of the offer. We wanted to find out which counties have a better service offer and whether this is related to guest satisfaction. The methodology of this thesis is exploratory research in which online data collection is carried out, statistical data are processed in an exhausstive way, surveying the entire population of hotels in the three counties. Both quantitative and qualitative methods have been used to analyse the hotel offer, collecting data from several sources on services and tourist satisfaction. After presenting our results, we also make recommendations for the improvement of the hotel offer in Szeklerland.



