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Tourism compass for Hungarian villages
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With the creation and development of the Tourism Compass for Hungarian Villages model, my research colleague Fanni Lili Sipos and I would like to present an alternative for Hungarian villages through a relatively simple and easily interpretable framework, which takes into account the points of view of both the inhabitants and the leaders of the municipalities. Our model enables comparing several municipalities along 6 dimensions, identifying strengths and weaknesses in a complex way, finding similar and comparable villages and contrasting the evaluation of the inhabitants and the decision-makers. The 6 dimensions are:
1. People and communities
2. Cultural events
3. Gastronomy
4. Recreational opportunities
5. Accommodation
6. Economic situation
In this research, in addition to a detailed study of the academic literature, we present our model, its second version and the application of the validated model to the municipality of Algyő. Part of this research was conducted with the support of the New National Excellence Programme of the Ministry of Innovation and Technology.



