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Analysis of The Island of Freedom and its green marketing communication
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In the 21st century, the demand for quality leisure activities has significantly increased, leading to a greater emphasis on attending various events. Music festivals play a key role in event tourism, with the Sziget Festival being a prominent example in Hungary. The festival places significant focus on sustainability, which has resulted in the creation of the "Green Sziget" environmental program. Due to its approach and content shared on social media, this program is considered a best practice in sustainability and social media engagement. Based on these popular trends, my research explores timely and relevant topics.
In my thesis, I aim to answer how the concept of sustainability is reflected in the offerings communicated by the Sziget Festival. To develop my main research question comprehensively, I formulated sub-questions regarding the festival's general marketing communication, the characteristics of its environmental content shared on social media and its compliance with the Green Event Certification requirements.
Following the literature review, my primary research focused on uncovering deeper connections. To this end, I employed expert interviews as a research method and conducted qualitative content analysis of the Sziget Festival’s social media platforms, with particular attention to environmental content shared on Instagram. The main finding of my research is that the Sziget Festival informs and educates its visitors about its sustainability efforts through posts and promotes the benefits of social diversity in its general marketing communication. While Green Sziget can be considered a domestic environmental best practice for various reasons, it does not qualify for the Green Event Certification as it does not meet the prescribed requirements.
The purpose of my research is to highlight the economic, social, and environmental impacts of festival tourism through the example of the Sziget Festival, to showcase initiatives aimed at mitigating environmental damage, and to emphasize the opinion-shaping and message-delivering power of social media platforms. Based on my findings, I propose practical recommendations for organizers of future sustainable events.



