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What drives Hungarians' passion for Formula 1?
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Formula 1 is one of the most renowned sports of our time, boasting a vast global fan base. However, Formula 1 is not merely a sport—it also serves as a platform for sponsors and brands competing for the attention of fans and viewers. The motivation and identification of passive sports consumers (viewers) play a pivotal role in understanding and predicting their consumer behavior. Analyzing these factors among Hungarian fans can highlight aspects and characteristics that enable targeted segmentation and effective sponsorship strategies.
My research examines the motivations behind Hungarian fans’ sports consumption, their connection to the sport, and the consumer behavior aspects associated with Formula 1. The relationships among these variables will be analyzed through a quantitative research approach. This research involves a survey and statistical analysis of the primary data collected from it. The survey items are based on validated scales developed in recent decades to measure sports consumption motivations and identification points. Using these questions, I aim to explore the relationships and interconnections among latent variables—such as motivation, connection to the sport, and sports-related consumer behavior—through Structural Equation Modeling (SEM).



