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What is the purpose of a crowdfunding campaign?
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The study aims to gain a deeper understanding of crowdfunding as an alternative financing method, with a particular focus on the motivations of businesses launching crowdfunding campaigns. The paper examines the factors driving small enterprises to engage in crowdfunding, emphasizing both financial and non-financial motivations. The research centers on the campaigns of Brancs, a Hungarian reward-based crowdfunding platform.
The study identifies financial and non-financial motivations through a secondary literature review, followed by a primary questionnaire survey conducted among campaign creators on the Brancs platform. The results indicate that campaign motivations are primarily not centered on raising financial resources but rather on factors such as market validation, leveraging new sales channels, and enhancing marketing communication. The study contributes to the understanding of crowdfunding in Hungary and provides strategic guidance for Brancs and other platforms.



