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Consumer behavior and business strategy in the light of changes in the EU regulation
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The study explores the impact of changes in European Union (EU) regulations on consumer behavior and business strategies, with a focus on sustainable packaging in Hungary. It delves into the implications of EU policies such as the Circular Economy Action Plan and the Single-Use Plastics Directive, aiming to reduce waste and promote environmentally friendly practices.
Hungarian regulations, aligned with EU directives, push businesses, especially small and medium-sized enterprises (SMEs), to adopt more sustainable packaging methods. These changes, while beneficial for the environment, impose challenges, including increased costs, administrative burdens, and adjustments in operations. However, they also offer opportunities for businesses to enhance their brand image and appeal to eco-conscious consumers.
The research employs tools like PESTEL and SWOT analyses to examine the macro-environmental and industry-specific impacts on the packaging sector. Key findings highlight the growing consumer preference for sustainable packaging and the need for businesses to innovate in this area. A significant portion of the study focuses on consumer behavior, analyzing how environmental awareness influences purchasing decisions.
Through surveys, the study identifies a distinct group of environmentally conscious consumers who prioritize sustainability in their choices. It concludes that companies can gain a competitive edge by aligning their strategies with these preferences. Recommendations include investing in eco-friendly technologies, improving communication about sustainability efforts, and leveraging partnerships to meet regulatory demands effectively.
Overall, the research underscores the importance of adapting to regulatory changes and consumer expectations, highlighting the interplay between environmental goals and business strategies in achieving long-term success.



