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A study of the leisure and recreational habits of young people (21-27 years old) in Budapest and its surroundings
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The basic question of the thesis is how young people between the ages of 21 and 27 are having fun, all in the light of the entertainment venues. On the other hand, it also seeks to answer the question of how young people living in Budapest and its agglomeration behave in entertainment venues. The research also aims to gain a better insight into the consumer behaviour of young people (material possibilities, clothing, behavioural culture, alcohol consumption, musical taste, frequency of entertainment).
The objectives related to the main chapters of the thesis (secondary research, qualitative and quantitative research) were formulated on the basis of the factors mentioned above.
The first phase of the research is secondary research, which relies on the already available, mainly public data. The information collected here is used to study the past and present of entertainment, as defined in the first objective.
The next element of the thesis is the material and methodology chapter, where the methods of primary research were presented. This was followed by qualitative and then quantitative research. Within the qualitative research, the interviews were conducted using a focus group interview method and a semi-structured interview outline type. The second component of the primary research was quantitative research, where an arbitrary sampling method was applied. Here I prepared a standardized questionnaire, which I published on the Internet. The research carried out in this way brought the paper to the answering the basic questions posed, i.e. how young people between the ages of 21 and 27 have fun, are connected, and what is characteristic of their consumer behaviour.
After conducting the research, the analysis and evaluation of the results concluded the main chapter of the thesis. The results here are briefly summarized. It can be said that young people like to have the most fun with their friends, especially in the discotheques and exclusive nightclubs of downtown Budapest. Budapest Park, Morrison’s and Ötkert were among the most popular entertainment venues. When it comes to entertainment, public transport is the most popular choice, while the most important selection criteria is the price.



