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Going plant-based: analysis of the purchase intention of plant-based food products
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The market for plant-based foods has shown continuous growth over the past few years, and forecasts suggest that this trend will persist and even intensify in the future. Although the number of people strictly adhering to vegan or vegetarian diets is relatively low in society, an increasing number of consumers are adopting plant-based eating habits, incorporating more vegan or vegetarian products into their diets. The aim of this study is to examine consumer behavior towards plant-based food products and the reasons behind this. Using the Theory of Planned Behavior, I aim to map the attitudes towards plant-based food products and the factors influencing purchase intention. The hypotheses formulated based on the analyzed literature and theoretical model are tested through a survey conducted among Romanian consumers. The conclusions drawn from the research results contribute to the literature on consumer behavior related to plant-based foods, and enhance the effectiveness of marketing activities associated with these products by providing insights into consumer attitudes and behaviors.



