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Corporate Social Responsibility at a Hungarian Production Plant of a Large German Automotive Company
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I aim to investigate the attitudes of employees working in Hungary at a German automotive corporation’s manufacturing plant regarding Corporate Social Responsibility (CSR). The research focused on employee opinions and attitudes, with special attention given to the differences in responses between male and female employees.
For the empirical research, I applied quantitative methods and conducted a survey, which I distributed among employees via the company's internal communication channels both online and in paper form. The collected data was analyzed using descriptive statistical methods.
The results indicate that female employees are more knowledgeable about CSR within their group and are more socially sensitive than their male counterparts. Both men and women equally value the importance of their company engaging in activities beneficial to society. While the willingness of women to participate in the company's future CSR programs was almost the same as that of men, women reported lower participation in volunteer projects so far. This is largely due to the fact that their time outside of work is primarily dedicated to family support and childcare duties, while for men, these factors had less impact on their willingness to volunteer.



