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The current situation of the alcohol-free wine market
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Wine consumption habits have changed significantly in recent decades. The demand for higher quality wines with a lighter style and lower alcohol content has increased. Nowadays, more and more people strive for conscious living and a healthy lifestyle. Alcohol-free wines can provide an alternative for those consumers who for some reason cannot drink alcohol or want to reduce their alcohol consumption or do not want to drink alcohol due to an individual decision, for example diabetics, professional drivers, pregnant women. In addition to changes in consumer behavior, the effects of climate change are also directing attention to reducing alcohol content. In many parts of the world, more and more decisive steps are being taken to curb alcohol consumption due to the harmful effects of excessive consumption on health. The competition with the most important substitute products containing alcohol (beer, distilled spirits) also prompted the wine industry to come up with innovative solutions. According to beverage market analyses, the consumption of non-alcoholic and low-alcohol beverages has significantly increased in volume, and this growing trend is expected to continue in the future. In my thesis, I present the current situation and future of alcohol-free wines. I will explain the current wine consumption habits and typical trends, and then I will take a look at the de-alcoholized wine market and the demand for the products. After that, I will present the technologies suitable for de-alcoholizing wines. I study the market offer and prices, as well as map consumer opinions about the product through questionnaire surveys.



