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What is the role of film, music and literature as marketing tools? 
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The topic of my TDK is marketing tools, from the point of view of the importance of film, literature and music in reaching consumers, and how different marketing tools affect the target audience, i.e. consumers.
Using the literature, I will review the tools of marketing, with a particular focus on the channels through which messages reach consumers and how different content is accessible to consumers in different life situations.
Personalised sales promotion is an increasingly important marketing tool. An important aspect of this is psychological, different perception types, as each person is different and each personality is strongly influenced by different types of impulse. Intelligence types and their interrelationships, such as linguistic, cultural and attitudinal factors, are also under investigation.
For this study, I conducted a quantitative descriptive survey, using questionnaires to investigate the social status and culture of consumption, the factors that influence consumers, to understand what influences consumers, what makes us different - by age, intelligence, education, habits. The number of respondents was small, so my findings only apply to the sample. Ultimately, my aim was to explore the relationship between sales promotion and the arts from both perspectives, the seller's and the consumer's. My expectation is that digital content available on the internet will be more beneficial to people with higher education levels and more affordable incomes living in urban environments. I have also sent out a questionnaire for my research, the results of which I would like to present in the live lecture, and I would also like to write a little about why I would like to become a marketer and why I see this job as a value-adding opportunity.
In my research, I have observed that the arts such as film, literature and music have a significant impact on consumers' emotions and choices... Marketing for me is not just a job, but a value-adding opportunity that enriches the consumer experience in both economic and cultural terms.




