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A new theatre life? The impact of domestic theatre marketing on consumer behaviour since the pandemic
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The main topic of my thesis is the evolution of the marketing activities of domestic theatres and their impact on consumers since the pandemic. My aim with this research was to gain an insight into the changes in theatres since the virus situation from the viewers' perspective. My primary question is what impact online content published by theatres has had on consumer behaviour post-pandemic and what further potential of e-theatre. For my research I used an online questionnaire, which I conducted among domestic theatre-goers and which was eventually completed by 256 people. During the research, I formulated three hypotheses, which I tested using IBM SPSS software. Significant relationships were observed for two of the three hypotheses, which contributed to successfully answering my main question. I concluded that the online activities of domestic theatres have indeed influenced consumers' post-pandemic behaviour, but the results also show that we are not yet ready to introduce e-theatres as a new industry.




