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vizsgálata. 

vállalkozói és 
milyen motivációkat láthatunk tevékenységük mögött? Végül: milyen 
változásokat lehet látni a 19 20. század fordulója körüli évtizedekben és 

között?A kutatás során széles f
feldolgozási módszereket használtam. Irodalomelemzés során a pécsi 

város vendéglátására fókuszáltam, bemutatva az egyes tevékenységeket és 
szálláshelyeket. Az MNL BaML intézményében végzett alapkutatásom révén 
a vállalkozók beadványaiból megismerhettem azok elképzeléseit, újító 

Különféle statisztikai források révén bemutattam a vendéglátás helyét és 
szerepét a pécsi foglalkoztatási rendszerben. A sajtóforrások a vendéglátás 
mindennapjait segítették bemutatni, ugyanakkor összehasonlítást is 

 
t, hiszen a 

 
rendszerint az iparból kikerülve  
jövedelemre tettek szert szállodaépítéseik révén. A hotelépítések 
hátterében személyes céljaik is visszaköszöntek, mint pl. olyan látens 

mutatja, hog
látkép meghatározó remekei, és bár az 1920-as évek lakhatási problémái 
miatt néhány szálláshelyet bérlakássá alakítottak, akadnak olyanok, 

tevékenység. 
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Kulcsszavak: gazdaságtörténet, 19  
  
The purpose of the presentation is to examine the improvement of the 
19th century hospitality industry of Pécs. The presentation is based on my 
research of the 36th OTDK, in which I sought to answer three main 
questions. How, and why did hospitality grow so exponentially during the 
19th century? Who were the hoteliers and what were their motivations? 
What changes occurred over the duration of the 19th century, and how did 
these changes differ between the traditional and modern hospitality in 
Pécs? 
In my research, I cited a wide variety of sources and applied the 
appropriate processing methods. During the literary analysis, I outlined the 
economic development of Pécs in the 19th century. Upon completion, I 
focused on the catering and hospitality sector of the city which described 
the various entrepreneurial activities and ventures. Throughout the initial 
research of the MNL Baranya County Archives, I was able to unveil the 
motivations and innovative intentions of the local entrepreneurs. Moreover, 
I received an understanding of the requirements in place by the 
administration of the city. Using various statistical sources, I was able to 
identify the hospitality sector within the employment system of Pécs. The 
news publications from the 19th century helped me to understand their 
everyday life. Furthermore, I was able to briefly compare my findings to the 
economic history of Nagykanizsa. 
By the end of the presentation, I emphasize the evolution of development 
within the hospitality industry of Pécs. The traditional hospitality evolved 
into the modern hoteling businesses over the 19th century. This was made 
possible by the economic opportunities of the era. By the end of the 19th 
century, the old notion of "being an innkeeper" became a new form of 
entrepreneurship. The wealthy entrepreneurs of Pécs (mainly from the 
industrial sectors) earned passive income as a result of their hoteling 
investments and rental contracts. The motivations and attitude of the 
entrepreneurs combined with their personal goals, such as meeting latent 
needs, were well ahead of their time. The defining masterpieces of present-
day cityscape of Pécs are the adornment of inns and hotels presented and 
described in the presentation. Although many of the 19th century 
accommodations have been converted into condominiums, some remain 
functioning as hotels in present day Pécs. 
 
Keywords: economic history, 19 20th century, Pécs, development of 
hospitality 


